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أهداف التكوين ومخرجات التوظيف
السنة الثالثة اتصال (مترجم: English )
1. Composition Objectives:

In the third year of communication, the composition aims to achieve several scientific and practical objectives, including:
· Provide a composition that enables rapid and effective integration in the field of employment

· Enabling graduating students to benefit from knowledge in their field of specialization.

· General training for students for further study and research in Master's and Ph.D.

· To reach a level that enables the student to know the functioning of the system of communication and relations within institutions and the social and economic environment.

· Facilitating Algerian students' integration into foreign universities

· Provide students with the skills and behaviors required by the labour market.

· Enabling students to open up and adapt to scientific and technological developments in the field of communication
2. Target qualifications and competencies:
The composition program aims to:
· Provide students with skills that enable them to understand the communication process

· Contributing to the development and improvement of the performance of various institutions

· Preparation and formulation of scientifically qualified frameworks for the development of Algerian institutions through training processes;
· 
Encourage students to research and participate in the development of the institution through training and training processes
· Seek to gain students' specialized scientific knowledge, develop their abilities and develop their skill in dealing with the new and competitive economic reality.
· Developing the University's orientations towards the needs of the community.

· Provide a composition that enables rapid and effective integration into the labour market.

· Creating competencies with experience in the field.

· Enabling the student to establish a project of a publicity agency

· Enabling students to quickly integrate into modern communication pathways.
3. Regional and national capacities for operability:
Graduates can be accommodated in all sectors of economic, social, political and cultural activity, as the field of work for certified holders includes the functions of the contact person, which have become necessary to activate the performance of all institutions, including:

· Publicity agencies

· Local and public administrations.

· Various media institutions
4. Bridges  to ther disciplines:

The bachelor's degree holder in communication can move on and continue studying in the master's stage for all open disciplines in the field of humanities and social sciences. In particular:

· Written, audio-visual and electronic media

· Information and communication technology

· Information technology and documentation

· Communication and public Relations

· Information and communication technology (ICT) and society.
5. Efficiency indicators for follow-up composition: 
The scientific material presents the structure presented in its theoretical form and follows up with a field study (connections in institutions). Subjects for the end-of-graduation notes are also proposed by a group of professors and specialists. The student is supervised by a professor in the specialization. At the end of the training, the student submits to the supervisor his work in the form of a memo, which is submitted for evaluation by more than one specialized professor.

· Further formation in Master's and Ph.D.

· Working in various national and international institutions.

· Creating micro-institutions in the field of communication
· Acquire competencies in the management, communication institutions, and information and communication cells in institutions.
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